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In 2011, 42,000 volunteers in 35 countries got together to help clean up 
more than 1200 beaches, lakes and rivers over a weekend. 

They collected the equivalent of 38 busloads filled with aquatic waste, 
talked about their consumer habits and took action against the pollution of the sea. 
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 Ocean Initiatives: everyone against plastic 
 

The investigation dates from June 2006. The United Nations 
Programme Environment estimated that on average there are 
46,000 pieces of plastic per square mile of ocean down to a depth 
of about 30 meters. 
 
Even those territories the furthest away from human civilisation are 
victims of pollution from this plastic waste. In 2011 scientists from 
the Algalita Marine Foundation catalogued between 1000 and 
40,000 pieces of plastic per square kilometer in the Antarctic Ocean 
depending on where they looked. 
  
Not a single stretch of water is spared by this abominable plague. 
There isn‟t a single beach left on this planet on which you will not 
find plastic. 
 
Because of this problem Surfrider Foundation is putting its global 
network into action, in Australia, the USA, Europe, Japan and 
Morocco to promote a common message: Rise Above Plastics! 
 
Rise Above Plastics* (RAP) was started by Surfrider in the USA 
because of the fatal consequences which this invasion of plastics 
will have on our ecosystem if we don‟t act fast.  
 
The aim of the campaign is to reduce the impact of single use 
plastic on the marine environment by raising awareness on the 
pollution hazard it creates and getting people to reduce it at source, 
using the “4R‟s Rule”: Refuse, Reduce, Re-use and Recycle. 
 
  

This campaign, you will have realised, is a natural part of the 17th 
annual Ocean Initiatives which Surfrider Foundation Europe is 
holding from the 22nd to the 25th March 2012 throughout the world! 
 
We appreciate your support for this exercise and you know how 
important it is. 
 
Join us for the Ocean Initiatives – this year, more than ever, we all 
have a part to play. 
 

Gilles Asenjo 
President - Surfrider Foundation Europe 

 
* Let’s reduce our plastic footprint!  



 

  

 

oceaninitiatives.org/ ambitions 5 

Ocean Initiatives in 2012: get on board with Surfrider in the fight against 
the plastic invasion. 
 

Whether working from a computer or in the field, from the law 
makers to the producers, all the levers of action are needed to stop 
the invasion of waste, particularly plastic. The entire Surfrider 
network is involved. Get involved yourself, your action will make the 
difference! 

 
Ocean Initiatives convey the message of the 
Rise Above Plastics campaign. 

 
Ocean Initiatives involve volunteers, local Surfrider representatives, 
families, friends, teachers, classmates, surfers, body-boarders, 
windsurfers, company employees, journalists – and simply ordinary 
citizens who get themselves organised out there on the ground. 
These are the people who make the Ocean Initiatives what they 
are. In 2012 what message do they want to put out? 
 
As far as our volunteers are concerned, stopping the overwhelming 
use of plastic is the priority. It was at the request of the local 
Surfrider Foundation Europe branches that the association decided 
to incorporate the Ocean Initiatives into the Rise Above Plastics* 
campaign.  
 
From now on the branches will act under this campaign name for 
their work against the global indigestion of waste. 
 

 
* Let’s reduce our plastic footprint! 

 

© http://nourrituresmaritimes.blogspot.com 

Collective artistic project. Scenes produced from waste found on beaches all 
over the world. 
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Rise Above Plastics, a campaign 
 
Given the urgency of the situation Surfrider Foundation Europe has 
decided to warn citizens about the pollution of the sea, as we are 
faced with an invasion of our seas and oceans by plastic waste. The 
Rise Above Plastics campaign is a campaign to inform people, to 
raise awareness, lobby people and to spread good habits out 
amongst the citizens of the entire world. Its aim is to make the 
public at large and also packaging producers aware of the impact 
their consumption and production is having on the sea and ocean, 
the coasts and river banks. 
 
The campaign must make citizens aware of the need to change 
their consumer behaviour. Everyone can get involved with us by 
taking part in activities organised by our volunteer branches to 
reduce waste at a local level, taking specific action to reduce use of 
various current consumer items and also by raising awareness and 
education. Or they can take part in collective activities such as the 
Ocean Initiatives. We have to act now and it‟s by mobilising the 
populace that we will be able to make our voices heard to have 
institutions and industrial firms consider the fight against marine 
plastic litter as an environmental priority. 
 
Plastic Waste is everyone‟s business. The actions we take on a 
daily basis have an effect on the marine environment. Everyone at 
his own level can contribute to reducing plastic waste in the oceans 
by making some simple choices.  
 
 
 
 
 

Refuse  

the ubiquitous presence of plastic in our lives by 
avoiding over-packaged products.  

 

Reduce  
our consumption of plastic, especially single use items 
such as plastic bags and plastic bottles. 

 

Re-Use  
old and used items  

 

Recycle  
our waste, which goes along with reducing our 
consumption. This is not the most sustainable solution 
since recycling has an environmental cost.  
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10 ways to reduce your plastic footprint 
 
Just like everyone has a carbon footprint, people also have a plastic footprint – which measures how much plastic a person uses during a given time period. 
While it is impossible – and arguably impractical – to entirely eliminate plastic from your life, you can take steps to cut unnecessary plastics. Here are 10 easy ways to reduce 
your plastic footprint: 
 

1. Stop using single use plastic water bottles. In nearly all cases, 

the water out of your tap is just as safe – if not safer – than the water 
distributed in single-use plastic bottles. Instead, buy and use a reusable 
bottle and fill it with water. 

2. Whenever possible, buy food in bulk. Buying food in bulk helps to 

reduce the total amount of packaging materials consumed. 

3. Go Digital! Buy your music and videos electronically. You”ll avoid the 

need to create plastic compact discs, dvds; plastic jewel cases, and 
cellophane wrapping. 

4. Stop using plastic grocery bags. Each year over one trillion plastic 

bags are used worldwide. Because these bags are so light and thin, they 
are easily carried by the wind out into the environment. Instead, use 
reusable bags to get your groceries and other purchases home. 

5. Say “NO” to pre-packaged single serving portions. These types 

of products are among the worst when it comes to excess packaging. 
Refuse single-serving packaging, excess packaging, straws and other 
'disposable' plastics. Carry reusable utensils in your purse, backpack or 
car to use at bbq's, potlucks or take-out restaurants. 

 

 

 

6. Re-useable containers are rad! When it comes to lunch and 

leftovers, ditch the plastic bag and use reusable containers instead. 
Reusable containers are just as easy to use and far less harmful to the 
planet 

7. Buy a reuseable travel mug. Use a reusable travel mug or to-go cup 

for your coffee, tea and other beverage purchases. Think of all the lids (as 
well as the waxed paper cups) you‟ll save. 

8. Always look for alternative packaging. Many items such as soft 

drinks, detergent, cat litter, etc. come in alternate packaging (such as 
aluminum or cardboard) that can be more easily recycled than plastic. 

9. Buy and sell secondhand. Clothing, toys, baby gear, furniture, 

household supplies, sporting goods and many other consumer items can 
often be found through secondhand sources, thereby reducing the amount 
of new plastic entering the waste stream. 

10. Recycle! In those instances where you must use plastic, please make 

sure to recycle it. Most plastics can be upcycled to make cool and useful 
items! Avoid plastic bags and polystyrene foam as both typically have very 
low recycling rates. 

You want more action? Here are easy things you can do help keep plastics out of the marine environment:  

 
1. Volunteer at a beach cleanup. . Surfrider Foundation Chapters often hold cleanups monthly or more frequently. 
2. Support plastic bag bans, marine waste bans and bottle recycling bills. 

3. Spread the word. Talk to your family and friends about why it is important to Rise Above Plastic! 
4. Join a local chapter and take action within the Rise Above Plastics Campaign. 
 
 

http://en.wikipedia.org/wiki/Upcycling
http://www.surfrider.org/chapters


 

  

 

oceaninitiatives.org/ activism 8 

During Ocean Initiatives, volunteer 
network in Europe is leading the Rise 
Above Plastics campaign. 
 

Because of their experience on the ground, the Surfrider Foundation Europe 
volunteer branches have identified action against plastic water borne waste 
as THE priority for 2012 and have decided to get fully involved in the Rise 
Above Plastics campaign. Some branches have already put in place targeted 
actions to fight the plastic scourge. 
 
Volunteers in Europe will mobilise the public, schools, local authorities and 
shop owners around a local campaign with the aim of reducing plastic waste. 
Each branch is involved in actions such as fighting the consumption of single 
use plastic bags, raising awareness in schools and communicating with the 
public at large. 
 

Holland Chapter: “Pick Up Three” 
  

 The “Pick Up Three” campaign by the Holland chapter is an operation to raise awareness in people who 
use the sea and the coast. A simple campaign message: each person going to take part in a marine sport 
or to enjoy the sea and the beach is invited to pick up three pieces of litter when they leave. Pollution from 
coastal activities represents about 10% of the pollution from aquatic litter. The campaign is based on one 
launched by Coby Emery a few years ago in San Diego in California called “Pick Up Three”.  
 
The Holland chapter has got together with the local surfing brand “Ongetemnd” which means “Untamed” to 
create a logo and a limited edition of 50 organic cotton Tee Shirts. Yannick de Jager, the Dutch Surfing 
Champion and professional campaigner is the ambassador for the programme. Volunteers have put 5000 
stickers everywhere they go and taken the campaign to all the events they take part in.  
http://raaphetop.nl and surfriderfoundation.nl 

European Head Office 

 
Regional Offices 

 Local Branches 

Map Updated 08/12/2011 

 

http://raaphetop.nl/
http://surfriderfoundation.nl/
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Finisterre Chapter: Quantifying OSPAR 
 

Considering the provisions of the OSPAR Convention (OSPAR 
stands for Oslo – Paris) and taking into account from the Marine 
Environment Strategic Framework Directive that waste or litter is 
considered as a pollution indicator, in 2011 the Finisterre Branch 
and Surfrider Foundation Europe‟s Brittany office organised a waste 
monthly and litter clean-up on Porsmillin beach in Brittany.  
 
The clean-up was carried out in accordance with the OSPAR 
protocol for sorting and identifying litter and the chapter was 
therefore an official observer.  
 
This quantifying operation enabled the type of waste we found to be 
identified and enabled a scientifically valid and significant database 
to be built up.  

  
 
 
 
 
 
 
 
 
 
 
 

www.facebook.com/surfriderbretagne 
 
 

www.facebook.com/surfriderbretagne
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Basque Coast Chapter: Filtration Media 
 

A certain number of reports have come in on a new type of pollution: filtration media. In December 2009 the number of these plastic wheels 
observed on south west European beaches reached worrying proportions.  
 
We now know that they are filtration media used to biologically treat waste water in urban sewage works or industrial waste water treatment, 
such as paper manufacturing, agri-business, fish farming, cruise liners and so on. 
 
While the pollution of our seas and oceans from marine waste is becoming more and more worrying, this new type of waste only makes the 
problem worse. The Basque Coast Branch is carrying out an investigation and information campaign on filtration media and is specifically 
working to stop them being discharged into water courses and the marine environment.  
 

http://surfrider64.com 

 

http://surfrider64.com/
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Barcelona Chapter: “Put them in the bin!” 
 

From the 1st January 2011 smoking in public places has been 
officially banned in Barcelona. A great step for public health but a 
major pollution hazard for our city and its environment. The number 
of cigarette butts thrown away in the street is liable to increase 
significantly. 
 
During the first year of its existence the Surfrider chapter in 
Barcelona has already organised a large number of art exhibitions, 
beach clean-ups and other educational events to inform the public 
of the danger of letting waste invade our beaches. In 2011 
Barcelona Town Hall in conjunction with SFE took advantage of this 
new law to make the population aware of the damage which a 
simple cigarette butt has on the local ecosystem.  
 
As a guide, a cigarette contains more than 4000 chemicals and 
other plastics. 60 of these are classified as carcinogenic by the 
International Agency for Research on Cancer. In Spain, 89 million 
cigarettes are smoked every day and 32,485 million filters are 
thrown away every year. The cigarette butt is another concrete and 
highly visible example of chronic pollution which affects our coasts. 
Let‟s not forget that a single cigarette butt can pollute 500 litres of 
water and make it unfit for consumption. 
 
With 1170 ashtrays installed on the city wastebins and pocket 
ashtrays given out in tobacconists, Surfrider Barcelona 
concentrated on the summer season to ensure that holidaymakers 
did not forget their responsibilities when enjoying the beach! With 
our educational videos, posters and other activities, SFE Barcelona 
made summer 2011 a cigarette free summer on the Catalan coast. 
 
 

 
 
 
 
 
 
 
 
 
 

www.surfriderbcn.org 

www.surfriderbcn.org
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The international Surfrider network is getting into gear for the 2012 
Ocean Initiatives 
 
This year the Ocean Initiatives will convey the message of the Rise Above Plastics campaign. For the 17th annual clean-up, the aims of the 
event are certainly ambitious.  
 

Marine waste and litter, a global issue 
 
With worrying reports on the invasion of waste and with awareness raising actions such as the Ocean Initiatives we are seeing a certain 
awakening, increased citizen concern and a certain change in their behaviour. Every year, more people turn up to our gatherings. 
 
 

In 2012, Surfrider Foundation Europe is targeting 1200 clean up operations and 40,000 people taking part. Strengthened international action is 

also planned particularly in the USA, Japan, Brazil and Morocco. In each of these countries Surfrider Foundation Europe hopes to reach 30 
clean-up operations.  
 
Between now and 2013 Surfrider has the aim to further 
extend the Ocean Initiatives project internationally, since the 
aquatic waste problem is everyone‟s problem.  
 
 
The more people take part, the more Surfrider Foundation‟s 
aims will be taken up by citizens and then by politicians. 
Let‟s act together to re-establish balance on our planet. 
 

 
 
 
 
 
 
 

Countries 

Growth in Ocean 
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© Sandra Stubenvoll - Baleal Surf Camp, Peniche-Portugal 

2011, Banc d'Arguin, France - BO Ruahatu Va‟a 2011, Costa de Caparica, Portugal  

2011, Anglet, France, - T Leriche 
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Ocean Initiatives, a sustainable operation: loyal participants, eco-designed tools 
 

There is a close knot relationship between Surfrider‟s organisers and participants. From one year to the next, nearly 50% of volunteers 
participate again in the Ocean Initiatives. 
 
The aim is clear: Surfrider will do everything it can so that volunteers remain motivated from year to year. A satisfied volunteer will be much 
more likely to spread the word to friends, family and colleagues and will have legitimate grounds in encouraging people to get involved in the 
cause. On the other hand, it is much more difficult to recruit an outside person to a cause they do not necessarily know much about.  
 
Since last year, the content of the kits sent to organisers has changed. The new kits considerably reduce the environmental impact of the event 
and are designed in a more sustainable way. Beach clean-up organisers will be able to re-use the banners from one year to the next. 
 
The volunteer branches will organise flagship projects, which are special Ocean Initiatives, for groups of school children with businesses taking 
part as well that are involved in waste management. Educational “pilot projects” are what Surfrider does best. They combine clean-ups with 
visits to water works, natural parks, water treatment sites, debates with slide shows and so on. 
 
Ocean Initiatives essentially take place in the first week of Spring. But Surfrider Foundation gives everyone the option to extend his operation by 
continuing to organise Ocean Initiatives throughout the year via the website www.oceaninitiatives.org.  
  
 
 
 
 
 
 
 
 
 
 
 
 
 

www.oceaninitiatives.org
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Tools that can be downloaded in 8 languages  

 
 
 
 
 
 
 
 
 
 
 
 
Don‟t hesitate to download our tools. 

http://www.initiativesoceanes.org/telecharger-nos-outils_10.html
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How are Ocean Initiatives organised? 



 

  
 

oceaninitiatives.org/ activism  17 

Surfrider is acting against marine waste over the long term 
 

 Reducing discharges of aquatic litter including plastic into the oceans and onto the coast 

 

Our long term objective is to stop the introduction of new waste into the ocean and onto the coast but also to study the flows of marine waste 

already present in the sea to find sustainable solutions. But it is also necessary to make producers and distributors adopt more environmentally 

friendly production methods with lower production losses, reduced packaging and use of less toxic materials. 

 

The best waste is waste which isn't produced at all. 
 

 Make citizens aware of the problem by telling them about it and educating them.  

 Make everyone think about his consumer behaviour. 

 

As a first rate symbol of how to protect and preserve our coasts, Surfrider Foundation Europe educates and encourages the public and the 

authorities every year to take action against the scourge of aquatic litter. Ocean Initiatives aim to make people aware of the various types of 

pollution, its impact on the environment and how to protect the environment, with educational activities in conjunction with operations to clean-

up beaches, lakes, rivers and the sea bed. 

 

Everyone can do something. Reducing waste and packaging and re-using various items, these are simple things to do which make people pay 
more attention to protecting the environment, sorting and then disposing of waste in the appropriate place. All these efforts will of course require 
us to think more carefully about how we consume.  
 
Let‟s change our consumption habits! The Answer: The 4Rs Rule 
 

Refuse excessive packaging and single use plastic  
Reduce, re-use and recycle more and more.  
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Surfrider is lobbying the authorities for aquatic waste to be recognised as pollution. 
 
In the first week of Spring, the Ocean Initiatives are an opportunity to generate large gatherings of volunteers who support the environmental 
cause. This citizen operation is a lever of influence where each individual action counts. Every year the growing involvement in Ocean Initiatives 
means we can strengthen our lobbying efforts on local authorities, on industrial firms and with the national and European authorities. Therefore 
Surfrider is continuing its lobbying activities for waste to be considered as pollution at a legal level. 
 
2009: Surfrider was at the discussion table at the “Grenelle de la Mer” French Marine Environmental Forum. The same year the association 
launched a petition "for aquatic litter to be recognised as pollution by the European institutions". In France, waste was recently designated as 
marine pollution under the Grenelle 2 environmental law. 
 
2010: 43,000 signatures were handed in during European Maritime Day at Gijon in Spain to the European officials Maria Damanaki, European 
Commissioner for Maritime Affairs and Diego Lopez Garrido, Secretary of State for the European Union. 
 
2011: Surfrider took part in the implementation of the Strategy Framework Directive for the Marine Environment at a European, national and 
regional level. The European Directive lays down common principles on the basis of which the member states must draw up their own 
strategies to achieve good ecological conditions in the sea water they are responsible for between now and 2020. These strategies are to 
protect and restore European marine ecosystems, prevent and progressively reduce pollution and then ensure the ecological viability of 
economic activities linked to the marine environment. 
 
There is a list of eleven indicators to define the good ecological status of water. Victory! Indicator No. 10 is marine litter, i.e.  
  

 
 
This is the first regulation to apply in Europe which takes into account the problem of marine 
litter as a source of pollution. Surfrider Foundation Europe is taking part in working groups at 
a European and French level and is supporting the regional branches so they can learn 
about the inherent problems with the waste indicator. Our aim is to have a strict tolerance 
limit set for marine litter in Europe. 
 
 

A marine sub-region is considered to have reached a good ecological condition when: “the properties and quantities of marine litter do not 

cause damage to the coastal and marine environment”. 

 

European Maritime Days 2010, Gijón, Spain 
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Appendix: everything you ever wanted to know about aquatic waste 

 

 

Key Figures 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

206 kg   60 to 90%  Only 5%   100 kg  From 25 % to 80% 
of plastic waste per 
second enters our seas 
and all of it is of human 
origin. (United Nations  
Environment 
Programme UNEP) 

of marine litter is made 
of plastic. (Ocean 
Initiatives and UNEP) 

of the plastic produced is 
recovered and recycled. 
(5 Gyres, Algalita 
Foundation) 

of plastic. That„s how much 
everyone in Western 
Europe and North America 
uses every year. (UNEP 
Report 2011) 

That‟s how much plastic is 
recycled to produce energy 
in Europe. It exceeds 80% 
in Norway and Switzerland. 
(UNEP Report 2011) 
 

500 billion 267 1 million 100   6 times more 
plastic bags are 
consumed each year 
throughout the world. 
(Rise Above Plastics) 

species in the world are 
affected by this plague 
including 85% of sea 
turtles, 44% of the sea 
birds and 43% of the 
marine mammals. (5 
Gyres). 

 

marine birds and  
100,000 sea turtles die 

each year after ingesting 
or getting entangled in 
plastic litter.  
(IFREMER Report 2010) 
 

marine bird species which 
are victims of ingesting 
plastic have been 
identified. (IFREMER 
Report 2010) 

plastic than plankton, which 
is the basis of the food 
chain. That‟s what we find 
in some parts of the sea. 
(Algalita) 

46,000  10% 250 billion 956 to 42,826  
pieces of plastic per 
square mile of ocean 
down to a depth of about 
30 meters. (UNEP 
average, June 2006) 
 

of the 100 million tonnes 
of plastic produced each 
year ends up in the sea. 
(Greenpeace) 
 

plastic micro-fragments 
contaminate the 
Mediterranean Sea. 
(Expedition Med) 

pieces of plastic per sq. kilometre have been collected 
using a special surface net trawled for an hour and a half. 
Even areas far away from civilisation cannot escape the 
pollution from plastic litter.  
In September 2011, scientists from the Algalita Marine 
Foundation in California, on board the Tara Ocean 
expedition, stated that the Antarctic Ocean is also a victim 
of pollution from this plastic litter. 
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United Nations report on marine litter 
 
For decades, the Ocean has been the big dustbin for human society. The exponential increase in the amount of marine litter is directly linked to 
our consumer behaviour. Litter is mainly produced inland and is then carried down by water courses or the wind to end up on the coast and in 
the sea. 
 
Every second, 206 kg of plastic enters the sea and all of it is of human origin (source1: United Nations Environment Programme, UNEP).  

 
The expert group at the United Nations on marine pollution estimates that 80% of marine litter comes from inland. It is thrown away upstream, in 
towns or villages, or escapes the collection systems and gets into the sea via the water courses. The remaining 20% is dumped on river banks 
or directly discharged into the sea by maritime activities such as merchant shipping, cruise ships, fishing, oyster culture, marine sports and so 
on. 
 
Visible litter is only the tip of the iceberg. Most of it ends up on the seabed or it forms a continent of litter on he surface. For more than 10 years 
the Algalita Marine Research Foundation has been observing and regularly monitoring one of the largest of these continents – the Great Pacific 
Garbage Patch.  
 

Under the effect of rotating marine currents called gyres, litter from the coasts and 

ships floats for years before accumulating in the same place. The size of this great 

plate in the Pacific has tripled since the 1990s and now covers 3.43 million square 

kilometers or a third the size of Europe! It is estimated that this continent of waste 

weighs 3.5 million tonnes and has 750,000 items of litter per square kilometer. A 

similar problem has been discovered in the Atlantic and scientists have revealed 

that there are 5 accumulation zones. 

 

70% of the waste will finish up sinking and so asphyxiating the sea bed 

by preventing exchange between the bed and the water column.  

This then leads to erosion. 

 
© Olivier Bianchimani 
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Location of 5 “continents of waste”. Source: 5 Gyres - www.5gyres.org 
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Interesting Data on Plastic 
 

60% to 90% of the litter we find is made of plastic (source: Ocean Initiatives and UNEP report, 2011) 
 
According to Greenpeace, of the 100 million tonnes of plastic which is produced every year, nearly 10% of it ends up in the sea. 
 
Marine litter in general and plastic in particular causes wide ranging damage to the marine environment. Some species such as marine 
mammals, turtles or birds can die by strangulation or being immobilised by plastic items.  
 
The problem with plastic is that it is not biodegradable. Under the action of the waves, currents and the sun it breaks up into tiny particles called 
micro-plastic. It is then impossible to recover it from the marine environment. In some parts of the globe there is 6 times as much plastic as 
marine plankton (source: Captain Charles Moore, Algalita Foundation www.algalita.org). Micro-plastic or “plastic plankton” can block the 
digestive or respiratory systems of marine organisms such as jellyfish.  
 
Plastic is not inert. When it breaks down it can release toxic substances such as phthalates and biphenyls such as bisphenol A which are 
endocrine disruptors. Micro-plastic acts as a support base for hydrophobic chemicals to build up such as PCBs and other pollutants which in 
time then become hazardous to human health. They can also act as a means of transport for invasive species which can then travel very long 
distances. 
 
In the long term it is feared that micro-plastics will get into the food chain and back onto 
our plates via fish and sea food. 
 
The problem is far from being contained. The consumption of plastic is constantly 
increasing. The difference between how much plastic is consumed and how much is 
recovered and recycled per inhabitant keeps growing. The findings are alarming: only 5% 
of the plastic that is produced is recycled! (Source: 5 Gyres, Algalita Foundation) 
 
That‟s why Surfrider has decided this year to focus on this not so wonderful material and 
concentrate its efforts on the Rise Above Plastics campaign. 

Recycling?  

Source: Algalita Foundation 

 

http://www.algalita.org/
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Partners 
 

Strategic Sponsors 
 
 
 
 
Institutional Partners 
 
 
 
 
Environmental, Sports and Educational Networks 
 
 
 
 
Media 
 
 
 
 
Logistics 
 
 
 
 

http://www.initiativesoceanes.org/partenaires_12.html
http://www.initiativesoceanes.org/partenaires_12.html
http://www.initiativesoceanes.org/partenaires_12.html
http://www.initiativesoceanes.org/partenaires_12.html
http://www.initiativesoceanes.org/partenaires_12.html
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Contacts 
 
If you have any questions or would like any further information, please do not hesitate to contact us. 
So you know, our telephones are made of re-cycled plastic 
 
 

Communication / Press 
Relations 
 
Gabriel GELIN 
Communications Manager  
ggelin@surfrider.eu 
00 33 5 59 23 54 99 
00 33 6 08 10 58 02 
 
Julien BOUSQUET 
Communications Assistant 
infocom@surfrider.eu 
00 33 5 59 23 54 99 

 
Organisation / Coordination 

 
Alejandra ROMO    
  
Project Head – Ocean Initiatives 
aromo@surfrider.eu 
00 34 943 577 878 
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Surfrider Foundation Europe is an environmental association 
(under the French Law of 1901) set up in 1990 in Biarritz, France.  
Since then it has acquired its own in-house expertise in research, 

local action and designing and distributing educational material.  
It now has a network of 1700 volunteers, 10,000 members and 

more than 45,000 supporters involved in forty local branches, 

active in 12 European countries. www.surfrider.eu 

10 ways to reduce your plastic footprint 
1. Stop using single use plastic water bottles.  
2. Buy food in bulk as much as possible. 
3. Go Digital!  

4. Stop using plastic grocery bags.  
5. Say "NO" to pre-packaged ready meals. 
6. Re-useable containers are the best!  
7. Buy a re-useable travel mug.  
8. Always look for alternative packaging.  

9. Buy and sell second-hand.  
10. Recycle! 
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